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Crews from the Ministry of Natural Resources were hard at work Friday cleaning up trees that fell during the recent ice storm on Longwood

Drive in Bolton.
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Albion Hills Hygiene is 

now accepting new patients for

your entire family’s 

dental cleaning needs.

To schedule your FREE 

consultation simply call.

No Referrals Needed

905-857-4464
In the Bolton 

Professional Building

905-586-COOL (2665)
donsheatingandcooling.com905-586-COOL (2665)
donsheatingandcooling.com

Delivering Superior Service Since 1990

Sales
Installation

Service
Rentals

One coupon per customer/vehicle. 

Prices do not include taxes. *For most cars. 

ALL MECHANICAL WORK DONE HERE!

(905)893-9908

TIRE JUNCTION

SPECIAL PRICE FOR PICK-UPS & SUVS

WINTER TIRE SALE
BEST PRICE IN TOWN

   $1995*

EXPIRY JAN. 31, 2014

from
LUBE, OIL 
& FILTER

• AIR CONDITIONING

• FIREPLACES • FURNACES

CALL THE HEATING EXPERTS

416.268.1115 • 905.951.8080

WWW.DIRECTAIR.HEATING.COM

290 HEALEY RD. UNIT 3, BOLTON

By Bill Rea

Caledon council is asking the

Province to have the town de-

clared a disaster area, in light of

last month’s ice storm.

Council Tuesday unanimously

voted to request the declaration

from Municipal Affairs and Hous-

ing Minister Linda Jeffrey, as a

way of facilitating the Town’s eli-

gibility for help under the On-

tario Disaster Relief Assistance

Program (ODRAP).

As a possible alternative, Jef-

frey will be asked to provide an-

other source of emergency

funding to address the severe

damage sustained in Caledon

from the storm.

Mayor Marolyn Morrison said

after the meeting that the re-

quest had to be in by 4 p.m. Tues-

day.
“We need disaster relief,” she

said.
Councillor Richard Whitehead

pointed out the cost to repair mu-

nicipal property and infrastruc-

ture damaged in the storm has

been estimated at $2.9 million.

“That’s a huge burden,” he de-

clared, adding to pay that cost in

one year would require a increase

of between four and five per cent

in the Town’s tax rate.

“This is a natural disaster,”

Whitehead observed. He said

there are small contingency funds

available to deal with the unex-

pected, but $2.9 million is beyond

the Town’s capacity to easily

carry, and beyond the capacity of

the taxpayers too. He also said

this has nothing to do with there

being good or bad financial man-

agement on the part of the Town

or council.
“This tragedy was across the

whole municipality,” he said,

adding the figure would likely be

10 times higher when damage to

private property is factored in.

“It’s a catastrophic loss.”

Councillor Richard Paterak

pointed out the Town has been re-

sourceful in this situation, using

assistance offered by other mu-

nicipalities. He said a crew of

foresters from the City of Ottawa

had been at work cleaning up

downed trees on roads through-

out town, “literally beavering

away at the pile of wood.”

Morrison said she has ex-

pressed appreciation to Ottawa

Mayor Jim Watson, as well as the

mayors of other municipalities

that have offered assistance.

“It is definitely catastrophic,”

Councillor Patti Foley observed,

pointing out Caledon’s geography

has added to the challenge.

Councillor Nick deboner added

people are still dealing with the

challenge of clearing snow from

sidewalks and roads. He observed

ice has almost welded itself to as-

phalt, and it’s going to take a lot

more work to get it off.

Councillor Doug Beffort

warned the coming of spring is

going to bring more problems, as

people address cleaning up their

own properties. He said he’s al-

ready getting calls about what

the Town is going to do to help.

‘Disaster’ declaration requested

Town seeking Provincial funding to help with storm

GUYFER AUTO RECYCLING

15925 Centreville Creek Rd,

Caledon, Ontario, L7C 3C4

www.guyferauto.com
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Quote
of the Week

“I don’t know who she talked to

in Caledon.”

Mayor Marolyn Morrison,

reacting to statements from

Premier Kathleen Wynne

that she contacted all GTA

municipalities during last

month’s ice storm.

The Town of Caledon is accept-

ing nominations for the 2014 in-

ductee to Caledon’s Walk of

Fame.
Since 1999, the Walk of Fame

has been honouring local individ-

uals who have made a significant

contribution locally, nationally

and internationally.

Nominees must be Canadian

citizens who have achieved local,

national and international recog-

nition for their paid or volunteer

contribution in one or more of the

following areas:

• Arts and Culture — organizing,

instructing or promoting arts and

culture.
• Sports and Leisure — commu-

nity, sports, youth or other recre-

ational groups.

• Philanthropic and Humanitar-

ian Causes — service clubs, social

services or health care.

• Environmental Initiatives —

innovative programs or initia-

tives addressing environmental

issues.
Other categories may be con-

sidered as submitted.

All nomination forms must be

submitted to the Town by 4 p.m.

Feb. 1. 
Nomination forms are avail-

able online at www.caledon.ca,

from the Parks and Recreation

Department at Town Hall, or by

calling 905-584-9254.

Town looking for Walk of Fame nominee
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